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Brands: how to create one and what it can do for your business.1 
 

1. From product to brand 

 

A product is made in a factory. It is immediately meaningful, but can be easily 

copied and quickly outdated. In turn, a brand is bought by the consumer, is 

unique and timeless, but it only becomes meaningful over time.  

 

A brand is a name, term, sign, symbol, design or a combination of these, that 

identifies the commodity. A name becomes a brand when consumers 

associate it with a set of benefits that they obtain from the product or service.  

 

Branding is giving your product a distinct identity that allows consumers to 

associate it with a set of perceived benefits that they feel can only be 

obtained from that particular brand. In short, a brand is the seller’s promise to 

deliver these benefits or services to buyers, consistently.  

 

 

2. How do you create a brand? 

 

Step 1. Select a name. A good name is distinctive; easy to pronounce, spell 

and remember; suggests its benefit or use; is adaptable to product line 

additions; and can be registered and legally protected. 

 

Step 2. Create a logo. A good logo expresses creativity and uniqueness; 

makes smart use of colors, symbols, shapes and fonts; and can also be 

registered and legally protected. 

 

Step 3. Make people aware of the brand. Brand awareness can be achieved 

being different and memorable; involving a slogan or jingle; getting logo or 
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symbol exposure; gaining publicity, for example through advertising; and by 

putting the brand name on other products (this is called ‘brand extensions’). 

3. Brand equity: the value of brands to business 

 

Brand equity is the extra/additional value a consumer (or the market) places 

on a brand, beyond the actual value of the same brand. It is the premium 

that a brand can command in the market.   

 

You can measure brand equity by determining consumer loyalty to a brand, 

its name awareness, perceived quality, strong brand associations and by its 

proprietary assets such as patents or trademarks. 

 

Brand equity is what you eventually want to reach when you develop a 

brand. Brand equity can help you to 

 Reduce marketing costs, 

 Get trade leverage, as retail stores begin to favor your brand, 

 Win customers! 

 

 

4. Examples from AAA members 

 
   
 
 
  


