
 

 

 
 
 

AAA Business Bulletin 
 

Using Social Media to drive your brand 
 

From LinkedIn and Facebook to Twitter and Instagram, social media platforms 

are everywhere on the Internet. Through social media, people share and 

exchange information, ideas, videos, pictures and files, in digital networks and 

online communities. The power of social media now resides in your hands and 

everyone can express themselves to the world and carve out and create 

their own corner of influence. This Business Bulletin is based on the AAA 

training “Using Social Media to drive your brand” and brings you key insights 

into trends and best social media practices for your company.  

 

1. Facts and figures that illustrate the importance of Social Media 

 

Mobile interaction: 4.2 billion people access social media sites via mobile 

devices, with 189 million Facebook users being „mobile only‟. 91% of mobile 

Internet access is for social activities. 73% of smartphone owners access social 

networks through apps at least once per day. 

 

Usage per age groups: 18-29 year olds have an 89% usage, the 30-49 bracket 

sits at 72% and 60% of 50-60 year olds are active on social media.  

 

Brands and marketing: 70% of brands have a presence on social media and 

83% of marketers say that social media is important to their business. Around 

46% of web users will look towards social media when making a purchase. The 

average social user has 195 friends. These are all potential customers! 

 

2. Getting started: think about your options 

 

Before starting off, determine why you want to do so. Clearly define your 

purpose on social media. Which channels do you want to use and why? How 

many people have access to each channel? Look around, research, and 

peek at what others are doing. Keep in mind that smart usage of social 

media can greatly benefit your company, helping you to: 

 increase brand visibility, engagement and conversations;  

 create a direct relationship with your customer, build customer 

networks, strengthening customer loyalty; 

 open up business opportunities with increased website traffic and sales; 

 reputation management and increased business exposure; 

 get access to free market research; 

 reduce marketing expenses, as social media are free and mobile; 

 competitive advantages as everything happens in real time. 

 



 

 

 

 

3. Develop a social media policy 

 

Once you‟ve chosen which channels to use, plan how to go about using 

them. Set your company‟s social media policy and think carefully about these 

questions: 

o who is responsible for the posts? 

o who is coordinating between channels? 

o who is allowed to post to each channel? 

o who is contributing the information to be posted?  

o what topics work? What doesn‟t? 

o what topics require approval before posting? 

o what topics should not be discussed? 

 

4. Best practices 

 

Stand out. Be your authentic self, keep it simple but 

have a complete and attractive profile. 

 

Be active. Maintain your online presence by posting 

regularly. Cross post and cross promote on other 

social media networks. Empower your employees. 

 

Content is ‘King’. Content determines how you get 

traffic, how you‟ll keep your clients loyal and happy.  

 

Interact with your customers and do so thoughtfully. 

Ask questions, listen to them, and be helpful. Know 

the difference between tone and voice. Take your 

time before responding to posts. Respond to your 

mistakes. Build trust and earn respect.  

 

Offer value: give people a reason to follow or like your page 

 

3Rs: Retweet, Repost, Respond. And do so…Responsibly! 

 

Be responsible for what you write and share. Be careful when sharing 

information. Exercise good judgment and refrain from comments that can be 

interpreted as slurs, demeaning, inflammatory, etcetera. Respect copyrights, 

give credit where it‟s due. Remember that what you say is permanent. The 

internet remembers, it‟s a public space.  

 

Social Media can help you drive your brand. Use them responsibly and have 

fun! 

 


